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GSP 2002. HEALTH AND FITNESS CLUBS. FRANCE.
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SYNOPSIS 1

SECTION 1 NUMBER OF CLUBS AND MEMBERS
Table 1. Number of clubs and members (2001)

Hard to quantify size

Table 2. Market potential/outlook (2004-2006)
Growth continues

Factors growing fitness market

Table 3. Competing factors for fitness clubs

Outdoor and free sports

Miracle diet products

[SSIRVSTRUS I (O B (O 2N \O I \O I \O I} O]

SECTION 2 MAJOR PLAYERS and MARKET SHARE
Table 4. Major players identified

Table 5. Major players, ranked by number of outlets
Chains

Company profile Gymnase Club Group

24 Hour Fitness

Gymnasium

Amazonia

Other names
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SECTION 3. HEALTH CLUB BUSINESS AND MEMBERSHIP
Table 6. Changes in demand, 2001/2000
Table 7. Facilities/services offered
Typical facilities

Table 8 Facilities' use (ranked)

Table 9. .Sources of income

Top facilities/services

Gender specific issues

Relaxation areas

Table 10. Strategies to increase sales
Diversify beyond fitness

Table 11. Membership renewal rates
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Section 4. PRICES AND PRICING TRENDS
Table 12. Membership fees and length of contract
Accepted definitions of club sizes

Table 13. Number of clubs, by size 9
Table 14. Number of members, per club 10
Table 15. Income, per club (FF million) 10
Table 16. Clubs by size (m2) 10
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SECTION 5. PROFILES OF PARTICIPANTS and SOURCES
CONTACTED 11
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Table 17. Sample, number of clubs operated
Table 18. Sample, type of outlet/interview location
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